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Intro.

As brand people, we’re responsible for implementing your marketing strategy to best effect. So that you we can help you find the most appropriate way to market your company and say what you’ve got to say, please tell us more about the nature of your project. We’ll then use the information you give us to write a solid Design Brief. We can’t do much without it.

Contact: info@coplandcreative.co.uk
Any questions? Just speak to us on ( 0131 552 8726

	1. Company Profile



	Company
	     
	Trading Name(s)
	     

	Address
	     
	
	

	Name
	     
	Position
	     

	Contact Number
	     
	Email Address
	     

	Is your company:
	 FORMCHECKBOX 
 a start-up business
	
	 FORMCHECKBOX 
 well-established in the marketplace
	

	How long has your company been trading?
	     

	Tell us about your company. What’s your mission statement?
	     

	What products or services do you offer?
	     

	What’s the history of your company? How did you get here? How have you developed and grown?
	     


	2. Market Positioning and Competition



	Where do you currently sit within the marketplace? 
	     

	Who are your main competitors?
	     

	Are your competitors:
	 FORMCHECKBOX 
 Local 
	 FORMCHECKBOX 
 Regional
	 FORMCHECKBOX 
 National
	 FORMCHECKBOX 
 International

	What’s your unique selling point and why would customers come to you over a competitor?
	     


	3. Marketing Strategy



	Outline your current marketing strategy:
	     

	How satisfied are you with your current marketing strategy?
	 FORMCHECKBOX 
 1 - very dissatisfied
	 FORMCHECKBOX 
 2 - somewhat dissatisfied
	 FORMCHECKBOX 
 3 - not sure
	 FORMCHECKBOX 
 4 - somewhat satisfied
	 FORMCHECKBOX 
 5 - very satisfied

	What elements of your marketing strategy have you implemented to date, and how would you rate their effectiveness? Provide statistics if possible.
	     

	Can you provide samples of any existing marketing materials?
	     


	4. Marketing Objectives



	What business goal or objective are you hoping to meet by commissioning this new piece of work?
	     

	What key message are you trying to communicate and why?
	     

	Through which channels do you intend to distribute this message?
	 FORMCHECKBOX 
 Offline (e.g. print)
	 FORMCHECKBOX 
 Online (digital, web)

	
	Describe:      

	Describe:      

	How will you measure success (e.g. financially) and what is the desired outcome of this marketing campaign?
	     

	Please indicate below the branding and marketing services you think you may require: (check all that apply)

	 FORMCHECKBOX 
 Logo / Corporate Identity
	 FORMCHECKBOX 
 Corporate Stationery (Business Card, Letterhead, Comp Slip)
	 FORMCHECKBOX 
 Direct Mail / Mailshot (e.g. leaflet, flyer, letter)

	 FORMCHECKBOX 
 Email Marketing 
	 FORMCHECKBOX 
 Corporate Brochure / Leaflet 
	 FORMCHECKBOX 
 Product Catalogue 

	 FORMCHECKBOX 
 Poster / Signage / Billboard
	 FORMCHECKBOX 
 Advertising for Print Media
	 FORMCHECKBOX 
 Web Advertising

	 FORMCHECKBOX 
 Exhibition / Trade Stall 
	 FORMCHECKBOX 
 Copywriting / PR
	 FORMCHECKBOX 
 Website Design

	 FORMCHECKBOX 
 Search Engine Optimisation
	 FORMCHECKBOX 
 Annual Report
	 FORMCHECKBOX 
 Vehicle Livery

	 FORMCHECKBOX 
 Branded Giveaways (pens, notepads, bookmarks, mugs, etc)
	 FORMCHECKBOX 
 Promo Clothing
	 FORMCHECKBOX 
 Photography

	 FORMCHECKBOX 
 Other:      
	
	

	Have you registered a domain name(s)?
	 FORMCHECKBOX 
 Yes
	Please specify domain name(s): 
www.     
	 FORMCHECKBOX 
 No


	5. Target Market Demographics



	Who are you targeting with this communication? 
	 FORMCHECKBOX 
 Consumers (B2C)
	 FORMCHECKBOX 
 Businesses (B2B)

	Describe your target consumers/target businesses/client base in as much detail as you can.
	Age range:
	     
	Business Sector(s):
	     

	
	Gender:
	     
	Business size (number of employees):
	     

	
	Income:
	     
	Business Turnover:
	     

	
	Geographical Location:
	     
	Business Geographical Location(s):
	     

	
	Lifestyle/Habits:
	     
	
	

	
	

	What impression do you think customers/clients/target audience have of your company at the moment?
	     

	And what kind of impression do you want them to have?
	     


	6. The Message Content: Copy and Imagery



	In this marketing communication, what basic written content has to be included?
	     

	Who is going to provide the basic written content? Would you like Copland Creative to help with this?
	 FORMCHECKBOX 
 the Client (you)
	 FORMCHECKBOX 
 Copland Creative 
	 FORMCHECKBOX 
 Other/Third Party: 

Please specify      

	What source imagery is required to sell or describe your products or services? 
	 FORMCHECKBOX 
 photographs
	 FORMCHECKBOX 
 pictures - other
	 FORMCHECKBOX 
 diagrams
	 FORMCHECKBOX 
 illustration

	Who will be responsible for providing the imagery?
	 FORMCHECKBOX 
 the Client (you)
	 FORMCHECKBOX 
 Copland Creative 
	 FORMCHECKBOX 
 Other/Third Party: 

Please specify      

	Do you have a copy of your logo in suitable vector format? (e.g. eps)
	 FORMCHECKBOX 
 Yes 
	 FORMCHECKBOX 
 No
	


	7. Artwork: Design & Production Specifications



	Are there any restrictions on the size and format of the final output? Please specify the size, shape and format you require the final output to be.
	Size/Dimensions: 
	     

	
	Shape:
	     

	
	Format / No. of pages:
	     

	If designs are for print or production, please specify the total quantity of each print or production run required.
	     
	

	Do you use a standard corporate font?
	 FORMCHECKBOX 
 Yes 
	Please specify: E.g. Helvetica
	 FORMCHECKBOX 
 No

	Do you have a particular look or style in mind? Name any inspiration you have seen and liked.
	E.g. colours, style

	Are there any pieces of work you’ve seen recently that you like or have caught your eye?
	     


	8. Project Deadline



	What’s your deadline for having this work completed? (Please note: we normally advise that there are lead times of up to a couple of weeks for print/production, over and above design and artwork timescales.)
	     


	9. Project Budget



	What’s your marketing budget for this particular project? So that we can best meet your needs and assign resources, please tell us what you are looking to spend on this project.
	 FORMCHECKBOX 
 < £250
	

	
	 FORMCHECKBOX 
 £250-£499
	

	
	 FORMCHECKBOX 
 £500-£749
	

	
	 FORMCHECKBOX 
 £750-£999
	

	
	 FORMCHECKBOX 
 £1,000-£2,999
	

	
	 FORMCHECKBOX 
 £3,000-£4,999
	

	
	 FORMCHECKBOX 
 £5,000+
	


	10. Additional Info



	Please feel free to tell us anything else about your vision that might help us in fully understanding your project brief.
	     


What happens next. 

Once we’ve held a Client Consultation with you and gathered the details of your project, we’ll send you a Project Proposal outlining your Brief. It is essential that you check everything is correct and that you’re happy with our understanding of your Brief. Only then can we proceed to the design phase.

Thanks 

Copland Creative
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